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Handled with care

A company committed to bringing creative ideas to life
through meticulous craftsmanship, Union Corporation
has established itself as Japan's premier provider of door
handles since it was founded more than 60 years ago.

Guided by its 'Artware’ com-
pany philosophy, Union Cor-
poration specializes in the
manufacture of architectural
components - chiefly door
handles, an area in which the

Osaka-based firm boasts a
90% market share in Japan: -

"Although it's a product that ,'?mg Japan target car-
lity:

may seem simple, its indis-
pensability gave rise to {
founding,” Presiden;
Tateno says. "We've hui
reputation as being the
first hardware manufa
specializing.in door !
A conceptcultwated by the ;
company since its-founding
in1958, Artware “fuses
spirit of ‘art’ and’ hard-
ware'”, Mr. Tateno &x-
plains. It's a philosophy -
Union particularly be-:
gan.to embrace as it re-
sponded to the economic
downturn caused when
Japan's. price bubble
burst.in the early 1990s.
“Artware:is a keyword
that: denotes aesthetic
sense, craftsmanship and
design that resonates in
the hearts of the custom-
ers,” Mr. Tateno says. "After
the bubble:economy:collapsed,

the company shifted from mass

production into more unique

Union began manufacturmg the
closet door for the first time in
Japan

..and propelled usto reach anew

play-
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"We've built a
reputation as
being the world's
first hardware
manufacturer
specializing in

: ; door handles.”
and creative ‘product designs.
A simple door handle emerged
as an innovative art form. That
new philosophy marked the
turning point for our business :
lect used handles to be refur-
bished ‘or. re-cast. We seek al-
ternative sources of energy, like
propane gas, which is believed to
.be more environmentally-friend-

, initiatives,” Mr. Tateno notes.
level:of perspective.” "We use long-lasting materials
As ‘many countries; includ- § stainless steel, brass and
scasti iron. Depending on
: the'life cycle of

the build-  ly than.crude oil. We purchase
ing,  usedbaseballbats from Mizuno,
50 ' a sports.equipment company,

to be recycled and used in our
wooden door handles. There
have been manyinstances where
“we repurposed.products from
our clients instead of dlspos-'
©ing of them” -

With the exceptlon of its -
China factory, opeiied in
2004, Union is a ‘fabless'

company - it outsources

the manufacture of its
designs. As-it targets
continued global growth,
‘the firm plans to har-
- ness this commitment to
j establlshmg third-party
/- par 'nershlps “Havmg afab-

peration with external in-
Juals, engineers or orga-

_deavors with forelgn
ies and architectural in-
tltut . We truly believe thereisa
way to grow with affiliates around
‘the globe” He adds: "Our com-
‘pany’'s future sales will depend on
" where there's a growing demand
for new buildings - therefore, we
are targeting countries around the
world, including emerging econo-
mies or developing countries in
Southeast Asia, the Middle East
and even Africa.”

ing its part

in a greener,: :
more sustainable future.
"We've been working on'several

average, ‘0
products maintain thelr
 quality. For renovations, we col-

Door handle made by fusion
of metal 3D printing and
traditional crafts

Lifleup of about 3,000types of
handles
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